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Emsi’s Mission:
Labor market data to inform & connect 

people, education, and work.



What is labor market data?
Data (government + private sources) that helps us better

understand the world of work

• Industries

• Occupations

• Companies
• Locations

• Compensation

• Skills/qualifications
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What
Applying data in key areas to improve results

How
The right information

Why
Relevancy and 

Value
(Prosperity)



Why? 

Premise 1: Higher ed is a massive engine for 
economic development and sustaining economic 
competitiveness

Premise 2: To significantly improve the conditions in 
the local labor market (for students, for employers, 
and for the college itself) higher ed should lean into 
the labor market…
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Problem: Three Disjointed Spheres
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Curriculum
(Higher Ed)

Resumes / 
profiles 

(People)

Job Postings
(Businesses)

How? How should we look at this work?

The Regional Economy



How can the higher ed community tackle this?
• HE - capacity to do the human capital R&D (where others 

don’t) 
• With this practice colleges can improve:
• The creation of relevant programs / curriculum
• How employers are engaged / can find talent
• How students are engaged / prepared for the world of 

work
• Data collected from a variety of sources can help
• Combine social mission & talent development 



Text over imageGeneral data framework
1. (Demand) What employers need

2. (Supply) Where students are going after they 
graduate



Employer Engagement (Build Trust 
and Investment)

1. Labor market outcomes

2. Program development

3. Student engagement



1. Labor Market Outcomes
Where do our students go after they graduate?





Labor market outcomes
• Gaining the trust of employers with data

Delaware State Alum











2. Program Development
Using data to talk about what the company needs



Program Development
• Starting with a conversation about them and their needs / demand

• Look for opportunities to talk about where your programs can help or where you can build











Student Engagement
Helping students and employers connect



Student Engagement

• Most students who attend college are there for the promise of a better career

• Once good programs are built – you need to fill them with students eager to fill in-
demand roles

• Students need help making the education à career transition

• Increasingly, the internship or the chance to meet with employers is the key step 
colleges can take to help 

• Data is a huge way to help



Career Coach – helps traditional 
students gain “career vision”

SkillsMatch – helps adult learners 
use their skills to be connected to 
opps and education



Resume Builder

• Emsi continues to invest in 
resume building tools via our 
open skills initiative

• https://skills.emsidata.com/resume 



People
(Resumes and Profiles)

Work
(Job Postings)

Common 
Language

(Skills)

Outcomes + relating skills 
of grads to work

Relating demand 
signals to curriculum

Helping students relate 
education + their skills to 

in-demand needs
Education

(Curriculum)



What is the role of labor market analysis? 

• Discovery – Know the base, structure, and trajectory of the community. What is 
driving jobs, what do we need to focus on?

• Strategy – Address the new economy and make the institution responsive

• Leadership – not just following – but creating the economic development 
narrative 

• Relationships / Focus – Building relationships in key areas, driving focus to what 
matters most, engaging people with meaningful, objective information 



Data Strengths

• Direction

• Incredibly good at objectivity and pointing us in the right direction

• Vision

• Helps us see (large / ambiguous / hidden) things more clearly

• Opportunity

• Exciting to see possibilities others might be missing

• Accountability

• Keeps us tracking our behavior against what matters most
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